2010 NEW YEAR SPECIALS
(CINEMA & STREETSIDE)



ON-SCREEN ADVERTISING
ISLANDWIDE NETWORK

No. of paid screens

JCDecaux is the largest cinema media owner partnering 3 cinema CINEPL2NES (per week)
exhibitors — Cathay, Eng Wah and Filmgarde Orchard Cineleisure 2
_ _ _ The Cathay 2
Offers a unrivalled cinema network coverage of 75 cinema screens at Suntec 3
11 Cineplexes islandwide, capturing all segments of movie-goers! lluma Bugis 3
Commands an audience market share of 42% Kallang Lglsure Park 2
Ang Mo Kio Hub 3
JCDecaux cinemas attracted over 9 million cinema admissions, a Downtown East 3
monthly average of 830,000 patrons in 2008 Causeway Point 3
West Mall 3
Toa Payoh 3
Jubilee 3
NETWORK NO. OF GROSS SPECIAL PRODUCTION
SCREENS MEDIA RATE MEDIA RATE COST
ON- Islandwide 30 per week” $37,200 $24,000 $4,000 $28.000
SCREEN (4 Orchard, 8 Greater per 4 weeks per 4 weeks per 4 weeks

City & 18 Suburbs)

BONUS: Enjoy 1 week free extension (1,500 spots) for 2009 advertisers with campaigns running between 1 Jan — 31 Dec 2009.
Total savings of 49% discount off!

Notes:

* Valid only for 30” commercials.

» # 6,000 spots for 4 weeks.

» Agency commission is applicable for media rate only. Production cost is strictly non-agency commissionable.




STREETSIDE
ISLANDWIDE NETWORKS

From as low as $15 per poster per day, you can command 12.5% & 25% share of voice on JCDecaux
Network with Network (1) / (II) and (lll) respectively.

Effective in reaching masses particularly light TV viewers, medium radio listeners & Straits Times
readers.

Based on R&F Study,

Network (1) & (Il) drives an average reach of 64% of adult population and opportunity to see ad up to
20 times

Network (111) drives an average reach of 68% adult population and opportunity to see ad up to 33 times

NETWORK NO. OF GROSS SPECIAL PRODUCTION TOTAL

POSTERS MEDIA RATE MEDIA RATE CoSstT INVESTMENT

Full Weight 110 $52,520 $34,600

M (30 City* & 80 Suburbs / per 2 weeks per 2 weeks per 2 weeks
«ejporchorgy ... L 3
ISLAND "-'...';3,'&0/0 0“
LIGHTS Full Weight 110 $41,160 $28,600 $4,400 $33,000 L
)] (20 City* & 90 Suburbs / per 2 weeks per 2 weeks per 2 weeks
4mnobpiy ... ... ] 3
“\E """ ;3;.80/0 0“

Double Weight 220 $82,320 $51,200 $8,800 $60,000"‘-. .......

(N (40 City* & 180 Suburbs per 2 weeks per 2 weeks per 2 weeks
/ *8 in Orchard)

Notes:
* Inclusive of Licence Fees
» Agency commission is applicable for media rate only. Production cost is strictly non-agency commissionable.



STREETSIDE
CITY NETWORKS

Attracts attention with motion on scrolling panels.
Excellent in reaching PMEBSs, Youths and Straits Times Readers.

With just $58 per poster per day, you can garner 10% share of voice on
JCDecaux City Network!

Based on R&F Study, 2-week City Network reaches
All adults with average reach of 44%, opportunity to see (OTS) of 10 times
PMEBSs with average reach of 49%, OTS of 13 times

Ages between 15 -24 years old with average reach 43%, OTS of 10 times.

NETWORK NO. OF
POSTERS

GROSS SPECIAL PRODUCTION TOTAL
MEDIA RATE MEDIA RATE COST INVESTMENT

ISLAND

City 30* $42,490 $26,800 $1,200 $28,000 .

LIGHTS (*10 in Orchard) per 2 weeks per 2 weeks per 2 weeks

Notes:
* Inclusive of Licence Fees
» Agency commission is applicable for media rate only. Production cost is strictly non-agency commissionable.



STREETSIDE
FLAGSHIP BUS SHELTERS :: ORCHARD ROAD::

Based on past post-campaign studies, Flagship Shelter campaigns attracted
attention because on average:

60% of respondents attributed it to location

65% felt it was the appealing creative / visuals

54% attributed it to display size

NETWORK NO. OF GROSS SPECIAL
POSTERS MEDIA RATE MEDIA RATE
il
1 Orchard Flagship (Heeren) 1 rooftop $48,000 $35,800 250 3
+ 12-Sheets +4 per 4 weeks perdweeks = "
ORCHARD 00, ... . = o OFf
FLAGSHIP 1 Orchard Flagship (Tangs) 1 rooftop $45,000 $33,800 - ’l? ........ l
+ 12-Sheets +2 per 4 weeks pEl A wesks
......... \\
ofo OF
1 Orchard Flagship (Others*) 1 rooftop $35,000 $26,800 23 .......
+ 12-Sheets +2/4/8 per 4 weeks per 4 weeks

A Other Orchard Flagships include:

B05 Scotts Road opp. Far East Plaza 2 Posters B14 Orchard Road opp. Ngee Ann City 4 Posters B20 Orchard Rd in front of Delfi 4 Posters

B18 Orchard Road opp Liat Towers 4 Posters B10 Orchard Road in front of Orchard Emerald 4 Posters B08 Orchard Rd next to OG Orchard 4 Posters

B0O7 Scotts Road in front of DFS 8 Posters BO1 Tanglin Road opp. St Regis Hotel 4 Posters B06 Orchard Rd in front of Meridien Hotel 4 Posters
Notes:

* Inclusive of Licence Fees
» 6-Sheet Posters not included



STREETSIDE
12-SHEET FULL WEIGHT NETWORKS

Commands 33% market share of voice on JCDecaux network
with just $58 per poster per day!

Based on R&F Study, this 2-week network reaches

All adults with average reach of 50%, opportunity to see
(OTS) of 11 times.

PMEBs with average reach of 56%, OTS of 14 times.

Ages between 15 -24 years old with average reach 49%,
OTS of 11 times.

NETWORK NO. OF GROSS PRODUCTION TOTAL
POSTERS MEDIA RATE COST INVESTMENT

1 29 $52,200 Inclusive $25,000
12-SHEETS per 2 weeks per 2 weeks
Available Networks (NW): No. of Posters Production Cost Special Media Rate
NW 1or3 29 (incl. 3 TVs each) - $6,100 $18,900 / 2 weeks
NW 2 29 (incl. 4 TVs) - $6,400 $18,600 / 2 weeks

Notes:

* Inclusive of Licence Fees

» Production cost is strictly non-agency commissionable
» Network location list will be provided on request



STREETSIDE

FULL WEIGHT 12-SHEET CUM FLAGSHIP BUS SHELTER
(TOP-UP OPTION)

Based on R&F Study, a 4-week 12-sheet campaign with 29 posters reaches:

All adults with average reach of 57%, opportunity to see (OTS) up to
21 times.

PMEBs with average reach of 64%, OTS up to 27 times.

NETWORK NO. OF

POSTERS

GROSS SPECIAL
MEDIA RATE MEDIA RATE

X
1 12-sheet (NW 2) + 29 + $105,600 $69,800 * A% ©

1 Orchard Flagship (Heeren) 1 rooftop per 4 weeks per 4 weeks
.............. 3
1 12-sheet (NW 3) + 29 + $102,600 $68.800 ‘?)A‘O/_?,?
12-SHEETS 1 Orchard Flagship (Tangs) 1 rooftop per 4 weeks per 4 weeks 7
+
ORCHARD T 12 hect (Rl &
FLAGSHIP ietchrd bgbp ... ... W ,‘
(Opp. Liat Towers OR Ngee Ann City) "-',:'510/0 ?&_...".
1 12-sheet (NW 2) + 29 + $92,600 $59.800
1 Orchard Flagship (DFS) 1 rooftop per 4 weeks per 4 weeks
1 12-sheet (NW 3) +
1 Orchard Flagship (Orchard Emerald)

Notes:

* Inclusive of Licence Fees

* Select Flagship shelter from the same 12-sheet network only

* 6-Sheet Posters not included

» Network location list will be provided on request 7



STREETSIDE
FLAGSHIP BUS SHELTERS :: SUBURBS::

Past post-campaign study netted strong ad and brand recall.
Aided Ad Recall ~ 88% (n=349; 26~45 years old)
Brand Recall: 95%

NETWORK NO. OF GROSS SPECIAL

POSTERS MEDIA RATE MEDIA RATE

SUBURB
FLAGSHIPS

Suburbs 6 x Suburb Flagships $96,000 $22,000 :
(includes rooftop & shelter lights per 8 weeks per 8 weeks
if any)

Notes:
» 6-Sheet Posters not included



NEW YEAR BONUS!

Early Bird Special

Enjoy 5% Discount Off Promotional Rates

[Bookings are to be confirmed 2 months before campaign commencement. Strictly no cancellation or postponement.]

Integrated Discount

Enjoy 5% Discount Off Promotional Rates

[Simply confirm bookings for 1 Cinema AND any 1 Streetside promotional packages on the same day to enjoy
additional 5% discount media rate for both platforms.]

1st FIVE Advertisers Privileges (applies to Streetside Only)

Enjoy added coverage & impact with ONE of the following TOP-UP options at an additional $5,000 :
(@ 50 x shelter light posters worth $20,000 (excludes printing)

(b) 2 x suburbs flagship shelters for 4 weeks worth $16,000 (excludes printing)

[Options must be fully utilised within Jan-Feb 2010]



BOOKING TERMS & CONDITIONS

CINEMA

Promotional rate is strictly applicable to advertisers with on-screen campaigns starting between 31 Dec 2009 — 3 Mar 2010.

10% loading on media rate applies to buys by movie titles.

Campaign cycle is from Thursday ~ Wednesday.

STREETSIDE

Promotional rates are valid for campaigns commencing between 30 Dec 2009 ~ 2 Mar 2010.

Campaign cycle is from Wednesday ~ Tuesday.
All networks are pre-selected and subject to availability at time of booking.
Creative loading is applicable for all creative executions.

All creative executions are subject to final approvals by the relevant authorities.

GENERAL

Production of all creative campaigns must be undertaken by JCDecaux.

Production cost is non-agency commissionable.

Production of posters / bulk prints must be undertaken by JCDecaux.

Master Contract discount is not applicable to Jan/Feb Promotions Packages. Ad spend, however, will contribute towards
fulfillment of Master Contract.

Advertisers shall bear all rectification costs in the event of vandalism
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